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QU Communication graduates are often employed before

commencement day in broadcasting, marketing, public

relations, and publishing firms. They also earn graduate

degrees in law, mass media, education, management, human

resources, and counseling. Here's a snapshot of some recent

graduates:

o Legislative Liaison for the lllinois Dept. of Commerce &

Economic Opportunity

o Human Resources Generalist, The Boeing Company

c Newscast Director, F0X2B, South Bend, lnd.

o Technical Writer, Knapheide Manufacturing

r Development Coordinator, Ronald McDonald House

C h a rities

o Reporter, WHAS-TV, Louisville, Ky.

o Community Relations Communications Specialist,

St. Louis Cardinals
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Want to learn rnore about our academic pro-

grams, leadership opportunities, social activities,
athletics, student organizations, clubs, and life
in general at QU? Call the Office of Admissions

today to schedule your personalized campus visit,
We look forward to meeting you and showing you

why you belong at Quincy University, ffiWXNffiY
%d[JrvrvE,RSrrY
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1800 College Avenue

Quincy, lllinois 62301

800.688.4,295 or 217.228.52'l 0
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The field of Communication has always been fast paced;

today's new media and innovative technology are

transforming the world continuously. lf you plan to compete

and thrive in an environment of emerging opportunities, you

need flexibility and a broad range of proficiencies.

With career paths as distinctive as y0u are, we will challenge

you to expa nd you r horizons.

Communication at Quincy University offers five areas of

emphasis with integrated instruction for long-term success.

The programs in Broadcasting, Journalism, Public Relations,

Sport Communication and Professional Communication

prepare students to step into the world of publishing,

advertising, business communication, and community

relations. Any business that values excellent written,spoken,
visual, and digital communication can find those talents in

our graduates.

"The Communication program helped prepare
me by providing c/asses that taught a variety
of skills and tools. Each c/ass provided real life
scena rios."

-Ally Favre "08,
Development Coord i nator,

Ronald McDonald House Charities.

'My senior portfolio wa!; a huge success and a
big reason why I got my job with the Cardinals.

It was very beneficial to have something to say

this is what I can do and have done."
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Our curriculum includes courses taught by media

professionals, and it is annually evaluated by a panel of

experts. The benefits of our working partnerships with

these leaders and with area media outlets, businesses,

and advertising agencies include expanded internship

opportunities for you and experiences that build your

professiona I portfol io,

You can gain practical experience and credit hours as early

as your first year on campus,with opportunities to earn while

you learn. Communication internship sites include:

o Television affiliates of NBC, CBS, the CW, and FOX

. Radio stations and newspapers

o Public relations and web development firms

o Major corporations and not-for-profit agencies
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Make your voice heard from day one-and earn credit toward

your degree-as you report for the QU Falcon, broadcast for

WQUB public radio, or produce a show for QUTV. You don't

even have to leave campus to tap these opportunities; our

broadcast studios, design lab, and multimedia center are just

steps away from the residence halls.

But if you're looking for chances to serve a larger community,

the Communication Club and QU's chapter of Lambda Pi Eta

national honor society can make your ideas a reality.

At Quincy, we offer the lDHAL commitment: an

Individually Desrgned Experiential and Active Learning

plan, drawing from a range of personalized options,

i ncl udi ng:

o Performing and creative arts

o Undergraduate research

o Global education

o Learning through leadership

o lmpact through service

o lnternship to career

Create an education that's as distinctive as you are.


